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Discover Puerto Rico launches the series “Sounds like Puerto Rico” 

San Juan, Puerto Rico, December 11, 2020- In order to create new content that educates potential visitors 

about the Island in an entertaining way, sparking inspiration and trip ideas for future visits, the Destination 

Marketing Organization (DMO), Discover Puerto Rico, launched a new video series,  “Sounds like Puerto 

Rico.” The series takes viewers on a journey to understand Puerto Rican sounds and lingo. 

The series launched yesterday, and covers a variety of topics, including nature, music, culture, history and 

coffee. The first episode is titled, “Coquí in the Rainforest,” - one of five total episodes in the series. The 

other episodes include, “¡Vamos a surfear!,” “Café, por favor,” “Birds in Paradise,” and “Métele dembow.” 

This series will ignite desires to learn new skills, pursue new hobbies and try new activities. Discover 

Puerto Rico hosts, José Arana and Davelyn Tardi, take viewers on a journey to discover unique sounds and 

words to make their trip to Puerto Rico complete. Together with locals they reveal the meaning behind 

words and how to properly use them, experiencing the true sounds of the Island. 

“The timing was ideal for us to venture into a production of narrative content, to keep Puerto Rico top of 

mind for future consumers. We infuse each episode with the element of sound and show niches in the 

Island that many would love to learn about. Many tourists are eager to learn the language of the places 

they visit, so we combined Puerto Rican lingo that distinguishes us from other Latin American countries, 

with the natural sounds of the Island. In each episode you will learn the origin of different words, and the 

correct way to use them,” explained Jean-Paul Polo, Director of Creative Strategy for Discover Puerto Rico. 

 The episodes were produced, directed and hosted by Discover Puerto Rico’s in-house staff. The team 

worked collaboratively with private small businesses, non-governmental NPOs, state government 

agencies, federal agencies and local celebrities. Nine municipalities were highlighted including, Isabela, 

Rincón, Utuado, Manatí, Río Grande, Luquillo, San Juan, Arecibo and Jayuya.  

“We are proud of this series where consumers can learn more about our beautiful Island through our 

sounds and language.  While we aren’t encouraging immediate travel, we still want consumers to feel 

Puerto Rico in their soul, experience the sounds our Island, and make plans to visit when the time is right,” 

expressed Brad Dean, CEO of Discover Puerto Rico. 

The “Sounds like Puerto Rico” series will be shared on  Discover Puerto Rico’s website, YouTube channel, 

and social media channels.  Remaining episodes will launch through the coming month.  

### 

About Discover Puerto Rico:  

Discover Puerto Rico is a newly established private, not-for-profit Destination Marketing Organization (DMO) whose mission is to 

make Puerto Rico visible to the world as a premier travel destination. The DMO brings prosperity to the people of Puerto Rico by 

collaboratively promoting the Island's diversity and uniqueness for leisure and business travel, and events. It is responsible for all 

global marketing, sales and promotion of the destination and works collaboratively with key local governmental and non-

governmental players throughout Puerto Rico's visitor economy and community at large, to empower economic growth. To 

discover all the beauty the Island has to offer, visit DiscoverPuertoRico.com. 

 

https://www.discoverpuertorico.com/sounds-like-puerto-rico
https://www.youtube.com/discoverpuertorico
https://c212.net/c/link/?t=0&l=en&o=2790102-1&h=2810690350&u=http%3A%2F%2Fwww.discoverpuertorico.com%2F&a=DiscoverPuertoRico.com

