
¿QUÉ ES 
UNA 
MARCA?

Más de 100 versiones de logotipos, tipografía e 

interpretaciones creativas se redujeron a 8 para las pruebas.

Puerto Rico: una celebración vibrante y colorida

infundida con una pasión ardiente, que baila a 

un ritmo diferente a cualquier otro lugar del 

mundo. Sofisticado pero sexy, arraigado en la 

autenticidad. Su alma es contagiosa. Es como un 

abrazo, orgulloso de su identidad, que invita a 

todos a compartir. En Puerto Rico, no solo estás 

invitado a la fiesta, queremos que bailes.

Auténtica

Acogedora

Festiva

Atrevida

Sexy

Valiente

Juguetona

Sonora

POSICIÓN

APASIONADO

DESCRIPCIÓN VOZ:

I D E N T I D A D  
V I S U A L

U N A  P A L A B R A :

La marca de un destino es una 

percepción y una creencia que vive 

en el corazón y la mente de los 

viajeros. Una marca es una 

promesa. Una marca no es una 

campaña ni un eslogan. Una 

campaña es solo un reflejo o 

expresión de una marca. Una marca 

puede implementar muchas 

campañas y docenas de lemas a lo 

largo del tiempo, pero su promesa 

de marca sigue siendo constante.

OBJETIVO
D E  I N V E S T I G A C I Ó N

Comprender la conciencia, 

el sentimiento y la oportunidad.

V A L O R  D E  M A R C A

La investigación mostró que no había valor en marcas, 

eslóganes o logotipos anteriores, incluyendo "Isla del 

Encanto", que estuvo más asociado con Hawái.
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COLOR
P A L E T T E

Color helps aid in creating a cohesive brand by developing a consistent look and feel. Discover Puerto Rico has a primary color palette featuring a 

range of vibrant and contemporary colors. These colors call back to our destination photography that conveys the excitement and spirit of the island. 

While the palette offers a range of colors, each piece of creative should only feature a maximum of three colors.

PREVIOUS COLOR PALETTE

PANTONE 103

R  224 G  196 B  40

#E0C428

C  15 M  18 Y  99 K  0

PANTONE 370

R  71 G  137 B  23

#478917

C  75 M  24 Y  100 K  9

PANTONE 2726

R  64 G  86 B  161

#4056A1

C  85 M  74 Y  3 K  1

PANTONE 7580

R  206 G  74 B  20

#CE4A14

C  13 M  84 Y  100 K  3

PANTONE 7637

R  149 G  7 B  64

#950740

C  29 M  100 Y  61 K  22

PANTONE 2398

R  70 G  202 B  199

#675B4F

C  80 M  0 Y  37 K  0

PANTONE 7691

R  0 G  91 B  151

#E0C428

C  100 M  62 Y  18 K  3

A R Q U E T I P O  D E  M A R C A  D E  P U E R T O  R I C O :

EL AMANTE

PLATAFORMA DE MARCA Y 
DESARROLLO DE IDENTIDAD VISUAL



YOUR NEIGHBOR WITH THE BACKYARD THAT NEVER ENDS
Have we met yet?  We should. Especially if you love nature. The Salt Flats or “Las Salinas” is the perfect place to

see it. Incredible flora, mountain views, nature trails and some serious bird watching await. But the beautiful colors of 
the Salt Flats are the most stunning sight of all. See it for yourself. We’re right next door.

Find out more at DiscoverPuertoRico.com.
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YOUR NEIGHBOR WITH AN INCREDIBLE EYE FOR ART
Have we met yet?  We should. Let us show you art that will move your soul in our museums and on our streets. We are  

a culture that cultivates color and joy. Revel in everything from classic 17th century works to murals to installations like  
nothing you have seen. And our sunsets are a canvas where you can create your own magical moments, your own works of art.  

Let us open your eyes and your heart. We’re right next door. Find out more at DiscoverPuertoRico.com.
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YOUR NEIGHBOR WITH AN INCREDIBLE EYE FOR ART
Have we met yet?  We should. Let us show you art that will move your soul in our museums and on our streets. We are a

culture that cultivates color and joy. Revel in everything from classic 17th century works to murals to installations like nothing you
have seen. And our sunsets are a canvas where you can create your own magical moments, your own works of art. Let us open 

your eyes and your heart. We’re right next door. Find out more at DiscoverPuertoRico.com.
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YOUR NEIGHBOR WITH AN INCREDIBLE EYE FOR ART
Have we met yet?  We should. Let us show you art that will move your soul in our museums and on our streets. We 

are a culture that cultivates color and joy. Revel in everything from classic 17th century works to murals to installations like 
nothing you have seen. And our sunsets are a canvas where you can create your own magical moments, your own works of 

art. Let us open your eyes and your heart. We’re right next door. Find out more at DiscoverPuertoRico.com.
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ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

MONTSERRAT REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

MONTSERRAT REGULAR

TYPOGRAPHY
O V E R V I E W

OSWALD REGULAR 
ABCDEFGHIJKLMNOPQRSTUVWXYZ

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0

1 2 3 4 5 6 7 8 9 0
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

1234567890

A I N S L I E  N O R M  B O L D MONTSERRAT BOLD

A I N S L I E  N O R M  D E M I

OSWALD BOLD

Typography is a powerful brand tool when used consistently. These typefaces are key components in effectively 

communicating information about Discover Puerto Rico in a clean and contemporary way. These fonts should be 

used across all print and web applications.

HEADLINES/SUBHEADS SUBHEADS

Ainslie should always be shown in all caps with 
kerning set to 600 pt. Ainslie should be avoided 
with larger text sizes.

Ainslie should always be shown in all caps with 
kerning set to 600 pt. Ainslie should be avoided 
with larger text sizes.

Montserrat can be shown in all caps or sentence 
case. Kerning should be set to 0 pt.

Montserrat can be shown in all caps or sentence 
case. Kerning should be set to 0 pt.

Montserrat can be shown in all caps or sentence 
case. Kerning should be set to 0 pt.

Oswald should always be shown in all caps with 
kerning set to 0 pt.

Oswald should always be shown in all caps with 
kerning set to 0 pt.

SUBHEADS

HEADLINES/SUBHEADS SUBHEADS SUBHEADS/BODY COPY

SUBHEADS/BODY COPY
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COLOR
P A L E T T E

Color helps aid in creating a cohesive brand by developing a consistent look and feel. Discover Puerto Rico has a primary color palette featuring a 

range of vibrant and contemporary colors. These colors call back to our destination photography that conveys the excitement and spirit of the island. 

While the palette offers a range of colors, each piece of creative should only feature a maximum of three colors.

PREVIOUS COLOR PALETTE

PANTONE 103

R  224 G  196 B  40

#E0C428

C  15 M  18 Y  99 K  0

PANTONE 370

R  71 G  137 B  23

#478917

C  75 M  24 Y  100 K  9

PANTONE 2726

R  64 G  86 B  161

#4056A1

C  85 M  74 Y  3 K  1

PANTONE 7580

R  206 G  74 B  20

#CE4A14

C  13 M  84 Y  100 K  3

PANTONE 7637

R  149 G  7 B  64

#950740

C  29 M  100 Y  61 K  22
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C  80 M  0 Y  37 K  0

PANTONE 7691

R  0 G  91 B  151

#E0C428

C  100 M  62 Y  18 K  3
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IDENTIDAD DE MARCA FINAL Y CAMPAÑA DE LANZAMIENTO DE MARCA

Discover Puerto Rico probó conceptos de campaña a 

través de grupos focales en mercados clave, incluyendo 

un grupo de la diáspora.

130+ 
VIAJEROS

PRUEBAS
G R U P O S  
F O C A L E S  Y  
E N T R E V I S T A S

7 MERCADOS 
CLAVE
LOS ANGELES

CHICAGO

DALLAS

ATLANTA

TORONTO

NEW YORK CITY

WASHINGTON, D.C.

ENTREVISTADOS

30 CONCEPTOS DE CAMPAÑAS
PROBADOS

30+
HORAS
DE INFORMACIÓN

I D E N T I D A D  
D E  M A R C A

C A M P A Ñ A  D E  
L A N Z A M I E N T O  D E  M A R C A

ENERO 2020
Reconocido con un Premio 

Adrian platino, el mayor 

honor que un destino puede 

recibir en la industria, por el 

Desarrollo de una Campaña 

Completa, incluyendo el 

Posicionamiento de Marca.

783979,  783979,  


